
 
 
 

Disclaimer 
Intertek Testing Services made all reasonable efforts to ensure the accuracy of the information. However, the information provided should 
not be relied upon as legal advice or regarded as a substitute for legal advice. The reader should exercise his own care and judgement 
before relying on this information in any important matter.  
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                             Promotional Claims on Textile Products 
 
What’s on a label? 
All consumer products carry some sort of label, whether permanent or removable. That label contains various 
items of information for the consumer.  
Some of that information is mandatory; for example, a fibre content label on a garment is legally required in most 
countries.  
Some of the information is not mandatory, but is often given because it has become accepted practice; for 
example, care labelling information is not legally required in many European countries, but it has become 
customary to provide it. 
 
Other information is there purely for marketing purposes, in an attempt to make a particular product more 
attractive to the consumer. The following phrases are just a few promotional claims that might typically be seen. 
 
“Easy Iron”   “Shower proof”   “Anti odour”   “Hypoallergenic”   “Egyptian cotton percale”   “Stain 
repellent”   “UV protection”   “Thermal”   “Lifetime Guarantee”   “Wool rich”    
 
 
What does each promotional claim really mean to the consumer? 
 
Take any of the terms listed above and you would think you knew what was meant.  
“Shower proof” seems obvious enough, but what one person considers to be a “shower of rain” could be regarded 
as a heavy downpour by someone else.  
“Stain repellent” – what sorts of stains are meant? Water-based? Oil-based? And what exactly does the term  
“repellent” mean? That the stains won’t stick to the fabric in the first place? Or that the stains will wash out more 
easily? 
 
Accuracy of claims 
 
Any promotional claims should be able to be backed up by evidence of their accuracy. Most countries have 
legislation to protect the consumer from being given misleading information. For example, in the UK, there is the 
Trade Descriptions Act 1968; in the USA, there is the Federal Trade Commission Act; in Australia there is the 
Trade Practices Act 1974. 
 
Responsibility of the retailer 
 
It is important that, if a retailer decides to use some sort of promotional marketing claim on their product, they 
should decide what evidence they require in order to substantiate this claim. In some cases, a test could be 
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performed, in other instances documentary traceability of the supply chain would be required. Below are some 
examples. 
 
 
“Easy Iron”     This can be defined by washing the product and assessing the smoothness of the fabric using  
AATCC 3D replicas. The washing/ drying procedures and the required smoothness grade are the decision of the 
retailer. 
 
 “Shower proof”     Various tests can be carried out to define different claims for water resistance. The retailer 
has to make the decision what test to perform, and what the minimum performance requirements for that test 
should be. For example, “waterproof” is frequently defined by a minimum of 165mbar when tested to EN 20811 
(hydrostatic head). 
   
“Organic cotton”  In this instance, no testing can be carried out to confirm that the cotton has been produced 
organically. An audit procedure would be required from an approved certification body. 
 
“Wool rich”   Here the claim is implying that the product contains a high proportion of wool. No official guidance 
is given for substantiating such a claim. Many retailers require the fibre in question to constitute a minimum of 
50% or 55% of the content. 
 
 
And finally……………. 
 
“Hypoallergenic”    This is currently a very commonly found promotional claim, but is one that is often difficult, 
if not impossible in some instances, to substantiate. The person making the claim needs to understand what the 
definition of “hypoallergenic” means, and needs to be very sure exactly what allergens are not present in their 
product.  
Because this claim covers so many products and so many possible allergens, it will be expanded on in a further 
Sparkle bulletin to be published shortly.  
 
 
 
Should you have any query on the above information, please contact Linda Gallagher at +44 (0)116 263 9605/ 
Fax to +44 (0)116 282 4586 / Email:  linda.gallagher@intertek.com 
 
 
 


